Advertising Campaign Themes

Developing a Creative Strategy


Target audience, Basic Problem, Major Selling Idea or Key Benefit, Supporting information

Unique Selling Proposition

Image Advertising

Inherent Drama

Positioning


Establish a particular place in the customer’s mind for the product or service.

Based on product attributes/ benefits, price/quality, use or application, type of user, problem solved.

Types of Informational/Rational Appeals


Feature: Focus on dominant traits of the product


Competitive: Makes comparisons to other brands


Price: Makes price offer the dominant point


News: News announcement about the product


Popularity: Stresses the brand’s popularity
Appealing to Personal States or Feelings

Safety, Security, Fear, Love, Affection, Happiness, Joy, Nostalgia, Sentiment, Excitement, Arousal, Stimulation, Sorrow, Grief, Pride, Achievement, Accomplishment, 
Self-esteem, Embarrassment, Actualization, Pleasure, Ambition, Comfort, 

Appealing to Social-Based Feelings


Approval, Affiliation, Embarrassment, Belonging, Involvement, Recognition, Rejection, Respect, Status, Acceptance

Transformational Ads


The ads create . . .  Feelings, Images, Beliefs, Meanings


It must make the product use experience… Warmer, More Enjoyable, More Exciting, Richer

Reminder Advertising

Teaser Ads

Ad Execution Techniques


Straight sell, Scientific/Technical, Demonstration, Comparison, Testimonial, Slice of life, Animation, Personality Symbol, Imagery, Dramatization, Humor, Combinations

