Print Advertisement Assignment

Reading:  On Reserve in Hamersly:  How to put your book together and get a job in advertising, Part I, pp. 5-57.
This assignment is conducted in two stages:

Individual:

1. Read the chapter listed above.  Pick a product that you know and like.  Get to know the product.  Get to know the customer.  Then start working on ad ideas.

2. Bring to class, Tuesday, May 7.
· A completed creative brief.  
· A series of 12 ad ideas for your product, including copy, 12 thumbnails and 4 rough layouts.  The layouts will be peer evaluated in class.  You and your team members will select the best concepts class presentation.  

Team:
1. Turn in two finished advertisements on May 16.  It will include the following:

· One creative brief.  This is to be no longer than one page, typed.  The same brief is used for both ads.  An example is included in the Assignment Related handout package.
· A typed page of copy for each ad execution.  In form, it will look exactly like the example for Honda Acura provided with the Assignment Related handout package.  
· A comprehensive layout for each ad execution.  The comp layout that is as close as you can get to the actual finished ad.  
You will present this ad as a team during Week 9 (5/28 – 5/30).
How will the assignment be evaluated?

· Content:  

Copy Platform.  The platform is brief (one page), provides an attainable communications (not marketing) objective, and is clear and specific about the Big Advantage (key selling point, Big Idea, Unique Selling Proposition, Inherent Drama, etc.).  

Ad Copy.  Ad copy is well-written (no grammar errors – use the services of the Writing Center for proofreading) and is based on the ideas set into writing on the copy platform.

Advertisement Comprehensive.  The headline & visual go together.  The design is balanced.  The ad elements work together as a unit to achieve the ideas set forth in the copy platform.

I will also look for application of some of the lessons from the reading and the handouts (e.g., avoid generalities).

· Organization – the platform, copy and comprehensive follow exactly the outlines provided in this assignment and the handouts.

· Writing – grammar and writing style count – no errors!

Important Note: The ad will be evaluated primarily on its strategy (copy platform) and concepts, not the artwork.  Normally, a copywriter would not do the art.  Spend as much time as you want with the art, but do not spend so much time on it that you sacrifice planning and copy. [image: image1.png]



