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Kristina	D.	Frankenberger	

Course:	BA	477W	Consumer	Behavior	

Overview 

Students are required to participate in an end of term evaluation on the last day of BA 477W Consumer 
Behavior. The evaluation focuses on the writing intensive portion of the course and on the course content. 
Instructions are as follows: 

Please	write	a	two	part	essay	that	answers	the	questions	below:	

Do	you	think	your	writing	improved?	
If	yes,	where	and	how?	
If	no,	why	not?	

What	did	you	learn	about	consumer	behavior?	

Responses are provided below and coded for the division’s learning objectives as follows: 

1. Information literacy. (INFOL)  Effectively identify, acquire and discriminate among 
information resources to investigate topics. 

2. Analysis and evaluation. (A&E) Critically analyze and interpret information to solve problems 
and make decisions.  

3. Communication. (COMM) Effectively communicate in written documents, oral presentations 
and interpersonal interactions.  

4. Integration. (INT) Understand the relationships and interaction of the various business and 
economics disciplines when solving problems and making decisions.  

 

Results 

Do you think your writing improved? 

 Spring 2012 Spring 2013 
Yes 16 12 
No 2 0 
 18 12 
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Writing essay: Number of written responses indicating an element of: 

 Spring 2012 Spring 2013 
INFOL 3 4 
A&E 2 10 
COMM 11 4 
INT 3 0 

Content essay: Number of written responses indicating an element of: 

 Spring 2012 Spring 2013 
INFOL 1 1 
A&E 13 10 
COMM 0 4 
INT 7 10 

 

Analysis 

• The majority of students felt they had learned something about writing from taking the 
course. 

• A shift occurred from 2012 to 2013 in writing outcomes: more students mentioned 
communications skills in 2012, and more students mentioned analysis and evaluation 
skills in 2013. 

• Regarding course content, both terms produced students who demonstrated learning in 
the area of analysis and evaluation; both terms produced students who demonstrated 
learning in the area of integration. 

 

Conclusion 

This is probably the most successful course I teach at WOU. As indicated by essay contents, 
most students are pleased with the course, feel they have learned a lot about consumer behavior, 
and have improved their writing skills. Of the four learning objectives, evidence is provided for 
analysis and evaluation, communication, and integration. That information literacy produced few 
responses is not a concern. My guess is that because at least 50% of the writing portion of the 
course focuses on information acquisition, that portion of the course seemed too obvious to 
mention. 

The shift from communication learning to analysis and evaluation learning from 2012 to 2013 
probably resulted from a change in the course, based on student feedback, that the course 
focused a little too much on writing and should provide more information on course content. The 
2013 course eliminated some of the writing exercises to focus more on the course content. 


